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Advertisement Evaluation
The healthcare advertising I selected is about Pediatric Associates located in different counties in Miami. The advertisement is about the provision of care and love for children. Based on the definition of formal advertising, the advertisement I selected is a formal one because it uses the official communication. I like the advertisement because it is very short and precise. The advert includes response comments from the customers who have benefited from the services that Pediatric Associates provide like a customer who says that he has been using the institution for over fifteen years and another expresses her satisfaction with the care that the institution provides. The advert is not too long that can bore the audience. The advertisement is a 30-second video that only highlights what the institution wants to pass to the audience. I also liked the advertisement’s informative content. Despite being short, the advertisement provided very informative information that can appeal to the audiences’ sense of sight and hearing. For instance, the illustrations on the care and love content as well as audio tones accompanying the advertisement are all contributing to the effectiveness of the advert. As Elrod and Fortenberry explain, combining these strategies provide opportunities to connect with the patients in unique ways that have never been imagined before (24).
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